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usually use spare parts supplied by independent spare 
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    Source: authors’ construction based on “Wolk After Sales Experts” database
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not only spare parts 

Latvian car aftermarket model

 

Table 1 

Concept name Driven by

Magneti Marelli

Eurogarage Groupauto International

Ad Garage Ad International

Point Service

Eurorepair

Meisterhaft ATR international

1a Autoservice

A Posto Rhiag

 Source: Wolk After Sales Experts database
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            Source: authors’ construction

Main modules of car after sales market model 

?
?

# #

#

#

#

#

# #

#

#

#

#

#

IAM in repairer level

OES in repairer level

OES garages

IAM garages

OES distributors

IAM local

s

IAM regional
distributors

IAM national
distributors

Road condition

fits
distributors

  Source: authors’ construction
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(Figure 2):
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because the division of purchasing sources for spare 

 

to independent spare parts distributors and independent 
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