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The aim of the research is to analyse the future 

tasks in 
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year that has been anticipated in 2007 for the period of 

2

2 

2

2

seeking a clearer understanding of the conditions that 

the considerable attention currently being paid to trade 
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Source: authors’ construction based on the UFI’s research, 2011
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based on the currently available data on the participation 

2 in order to participate in the trade 
2

 

Table 1

Indicator
Tendency 

450 434        -16

2 2

Source: authors’ calculations based on the UFI’s research, 2011

Source: UFI, 2011 
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Authors assume that trade show industry or trade 

show organisation as a type of business is not likely to 

disappear in the near future. 

 
industry  

that produced three possible future scenarios for trade 

 —

 —

 —

es 

Table 2

 , EUR

Region of the world

Available indoor space 
for rent, million m

Rented net space,        
million  m

Total amount, 
billion of EUR

Europe

including the Baltic States:

including Latvia

Lithuania

Estonia

0.086

0.030

0.033

0.023

0.086

0.030

0.033

0.023

...

...

...

...

...

...

...

...

0.14*

0.050

0.054

0.038

0.14*

0.050

0.054

0.038

Africa

Asia and Oceania

TOTAL

 

   Source: authors’ calculations
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Authors conclude that more exhibitors and trade 

show organisers will use social media to promote the 

trade shows/exhibitions, conference presentations, 

and exhibitor presentations will improve and be more 

interactive as technology and tools get better and more 

interactive. 

Conclusions, proposals, 
recommendations 

Source: Kircheorg, Jung, Klante, 2010

 Positioning of scenarios as a function of the dynamics of environmental 
factors and business models  
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